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INSIGHTS INTO OUR 
INDUSTRY AND THE 
COVID-19 PANDEMIC



As Americans and the world continue 
to grapple with the coronavirus 
pandemic, it becomes increasingly 
clear that many of its effects will be 
long-lasting, if not permanent. As a 
result of the coronavirus, more people 
are paying closer attention to their 
health and the role their own behavior 
plays in it. Mask-wearing, hand 
washing, and disinfection of surfaces 
have become the norm for a lot of 
us, and our healthcare system has 
made critical adjustments to services 
and their delivery in an effort to meet 
the immediate needs of millions of 
Americans every day. In short, we are 
a changed nation, and the urgent care 
industry has not been unaffected by 
that change. 

Here, we’ll take a look at where 
American Family Care (AFC) urgent 
care centers fit into the fabric of 
healthcare in today’s society, and 
how COVID-19 is influencing how 
clinics like ours meet the needs of the 
communities we serve. 
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AN ALREADY ROBUST INDUSTRY 
BECOMING MORE SO
Even before COVID-19, the U.S. healthcare 

industry was a robust one, and urgent 

care centers like ours were an important 

part of it. Today, they are even more so. 

Over the last six years, from 2013 to 2019, 

the number of urgent care centers in the 

country grew, from 6,100 to 9,600. There are 

numerous reasons for this growth that have 

to do with consumer preferences, including: 

EFFICIENCY: From shorter wait times  

to quicker test results, relying on an  

AFC urgent care center means patients 

enjoy a more efficient visit with less  

time wasted.

COST-EFFECTIVENESS: Treatment in 

urgent care centers like ours is very often 

far less expensive than it would be in an 

emergency room, with fees covered by 

most insurance companies.

CONVENIENCE: Urgent care centers like 

ours are typically located in areas that 

are easy to find and easy to get to. They 

also maintain extended hours, allowing 

patients to visit either before or after 

work, and on weekends.

More patients are visiting urgent care 

facilities each day, resulting in a $24.8 

billion 2020 market and a predicted annual 

growth in revenue of nearly 8%. With 

numbers like these, it’s no wonder the AFC 

brand continues to be such an attractive 

investment opportunity for so many. 

Every AFC healthcare clinic is poised to 

meet the growing demand in urgent care, 

and when you join our brand family to open 

your own clinic, you’ll enjoy the respect 

and reputation of the American Family 

Care name. Our providers are skilled and 

compassionate professionals, filling a 

valuable niche in the urgent care industry 

with a suite of services that address a 

variety of needs. Thanks to our commitment 

to excellence, our franchisees and their 

patients enjoy advantages the competition 

simply can’t match.
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https://www.axios.com/health-care-industry-coronavirus-pandemic-second-quarter-78f19a89-e7d8-4c91-927b-e6b49f7ee60a.html
https://healthcareappraisers.com/urgent-care-center-industry-in-2020/
https://www.labpulse.com/index.aspx?sec=sup&sub=poc&pag=dis&ItemID=801710


THE ROLE OF TELEMEDICINE AND OTHER 
ANCILLARY SERVICES
From the very beginning of the pandemic, 

everyone at AFC took their roles and 

responsibilities as leaders in urgent care 

seriously. We knew it would be critical to be 

able to offer patients a safe and effective 

way to interact with healthcare providers, 

so we shifted to contactless interactions 

with patients when possible. We quickly 

launched AFC/TeleCare, our telemedicine 

portal that allows our medical staff to 

provide virtual visits to patients, including 

assessment and screening of COVID-19 

symptoms, from the safety of home. We 

were also the first urgent care center in 

the nation to offer the fastest available 

molecular point-of-care test for the 

detection of the coronavirus — a test that 

delivers results in as little as five minutes.

COVID-19 testing in particular has brought 

many urgent care clinics to the frontlines 

of fighting the virus, with 60% of urgent 

care clinics now offering it, resulting in over 

$440 million in revenue. Coronavirus testing 

will continue to play a significant role in 

the battle to contain the disease, and AFC 

clinics will continue to be at the forefront of 

those efforts. We know that being able to 

respond to real needs in real time is more 

important than ever, particularly as more 

Americans are limiting their time outside of 

their homes, and are counting on safe ways 

to interact with their healthcare providers. 

For this reason and more, a suite of services 

under one roof becomes especially 

attractive, and every one of our AFC 

locations offers a wide range of capabilities, 

from x-rays to lab testing to pediatric care. 

We want to be there for communities in as 

many ways as possible, and work to make 

that happen every day.
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https://www.labpulse.com/index.aspx?sec=sup&sub=poc&pag=dis&ItemID=801710
https://www.labpulse.com/index.aspx?sec=sup&sub=poc&pag=dis&ItemID=801710


EMERGENCY ROOMS ARE  
FOR JUST THAT — EMERGENCIES

Since 1982, AFC urgent care centers have 

been meeting the needs of Americans 

across the country and have served as 

smart and economical alternatives to 

overcrowded and understaffed emergency 

rooms. Even under normal circumstances, 

emergency rooms are no place anybody 

wants to be, and today even less so. That’s 

why more and more people are turning 

to the experts at their local AFC clinic to 

meet non-life-threatening health issues like 

colds and flus, sprains and burns, cuts and 

fractures, as well as to take advantage of 

vaccines and state-of-the-art diagnostics. 

Patients benefit from all this without the 

hassles of long wait times and scheduling 

issues. Furthermore, our presence in a 

community frees up the local emergency 

room to focus on real emergencies, which 

is an important benefit for everyone, 

especially during times like these.
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https://afcfranchising.com/why-afc/


BECOMING PART OF OUR INDUSTRY

It’s clear that urgent care centers have 

been, and will continue to be, critical 

players in the U.S. healthcare system. 

Now more than ever, however, they take 

on added significance. That means that 

for anyone interested in becoming part of 

the urgent care industry, it’s vital that you 

do your research and partner with a brand 

that’s a leader. AFC is that brand. 

Or proven business model has been 

refined over the years to fully leverage 

our industry; at the same time, it remains 

nimble enough to respond to real-time 

demands that aren’t as easily met by our 

competitors. Our experts make sure to stay 

abreast of research, developments, and 

trends that might affect our franchisees and 

their deliverance of exceptional care, so 

they can be sure they’re staying ahead of 

Are you ready to become part of 
the robust urgent care industry?

We’d love to hear from you, so 
get in touch today!

the curve. And our comprehensive training 

and support mean our franchisees come 

from all walks of life and don’t need past 

experience in a healthcare field to enjoy 

the advantages that our industry and our 

name have to offer.

These are just a few of the differentiators 

you’ll enjoy as our franchisee, and that 

set us apart and have made the American 

Family Care name such an admired one. 

Today’s healthcare landscape is not 

yesterday’s, and it won’t be tomorrow’s. But 

no matter what the future holds, AFC will 

be committed to serving as many people 

in as many cities and towns as possible, in 

a manner that reinforces the respect and 

recognition our brand has always enjoyed.
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https://afcfranchising.com/get-started/
https://afcfranchising.com/franchise-opportunity/training-support/
https://afcfranchising.com/franchise-opportunity/training-support/
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